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Identitas visual merupakan bagian yang sangat penting dalam sebuah brand atau 
perusahaan.Walaupun tidak menjual produk secara langsung, identitas visual dapat 
mempengaruhi konsumen melalui presepsi yang diciptakan. Sebuah identitas visual 
yang baik lebih dari sekedar logo. Melalui identitas visual sebuah brand dapat 
mengkomunikasikan visi misi, dan nilai lebih yang dimiliki. Maka dari itu penulis 
tertarik untuk melakukan perancangan identitas visual untuk Museum Zoologi 
Bogor. Museum Zoologi Bogor didirikan pada tahun 1894. Walaupun sudah 
berumur lebih dari 100 tahun, Museum Zoologi Bogor hanya memiliki identitas 
visual berupa logo dan papan nama. Di dalam laporan ini akan dijelaskan proses 
perancangan identitas visual yang terstruktur dan sistematis beserta penerapannya 
yang akan dirangkum dalam Graphic Standard Manual (GSM). 
 


















Visual identity is an essential part of a brand or a company. Even it doesn’t sell the 
product straight to the consumers, visual identity can affect consumers through 
preception it created. A good visual identity is more than a logo. Through visual 
identity, a brand can communicate their vision, mission and their added value. 
Therefore in this thesis, writer interested to make a visual identity for Bogor 
Zoology Museum. Bogor Zoology Museum was founded in 1894. Although it has 
been more than 100 years, Bogor Zoology Museum only has visual identity in a 
form of a logo and a board sign. In this thesis there will be explanations for the 
making process of the visual identity that is structured and systematic with its 
application which will be summarized in a Graphic Standard Manual (GSM). 
 




LEMBAR PERNYATAAN TIDAK MELAKUKAN PLAGIAT ..................... ii 
HALAMAN PENGESAHAN TUGAS AKHIR ................................................ iii 
KATA PENGANTAR .......................................................................................... iii 
ABSTRAK ............................................................................................................. vi 
ABSTRACT .......................................................................................................... vii 
DAFTAR ISI ...................................................................................................... viii 
DAFTAR GAMBAR ............................................................................................. xi 
DAFTAR TABEL ............................................................................................... xvi 
DAFTAR LAMPIRAN ..................................................................................... xvii 
BAB I PENDAHULUAN ....................................................................................... 1 
1.1. Latar Belakang ................................................................................................... 1 
1.2. Rumusan Masalah .............................................................................................. 3 
1.3. Batasan Masalah ................................................................................................ 3 
1.4. Tujuan Tugas Akhir ........................................................................................... 4 
1.5.  Manfaat Penelitian ............................................................................................. 4 
BAB II TINJAUAN PUSTAKA ........................................................................... 6 
2.1.  Desain Komunikasi Visual ................................................................................ 6 
2.1.1. Desain Grafis ................................................................................................. 6 
2.1.2. Elemen Desain .............................................................................................. 7 
2.1.3. Prinsip Desain ............................................................................................... 8 
ix 
 
2.2. Brand ......................................................................................................16 
2.2.1. Brand Identity ............................................................................................. 16 
2.2.3. Branding ...................................................................................................... 17 
2.3.          Identitas Visual .......................................................................................20  
2.3.1.Tujuan Identitas Visual ................................................................................ 18 
2.3.2.Logo ............................................................................................................. 18 
2.3.3. Warna .......................................................................................................... 20 
2.3.4. Tipografi ...................................................................................................... 24 
2.4.  Museum Zoologi Bogor ................................................................................... 31 
BAB III METODOLOGI .................................................................................... 38 
3.1.  Metodologi Pengumpulan Data ....................................................................... 38 
3.1.1. Wawancara .................................................................................................. 39 
3.1.2. Observasi ..................................................................................................... 43 
3.1.3. Survei .......................................................................................................... 47 
3.2.  Metodologi Perancangan ................................................................................. 57 
BAB IV PERANCANGAN ................................................................................. 59 
4.1.  Strategi Perancangan ........................................................................................ 59 
4.1.1. Mindmapping .............................................................................................. 60 
4.1.2. Typeface ...................................................................................................... 63 
4.1.3. Perancangan Logo ....................................................................................... 64 
 4.1.4. Warna Logo.................................................................................................68 
4.1.5. Komponen Sistem Visual ........................................................................... 71 
4.1.6. Maskot ......................................................................................................... 73 
4.1.7. Perancangan Graphic Standard Manual ..................................................... 75 
4.1.8. Perancangan Media Pendukung .................................................................. 78 
x 
 
4.2.  Apnalisis .......................................................................................................... 84 
4.2.1. Analisis Typeface ........................................................................................ 85 
4.2.2. Analisis Perancangan Logo ......................................................................... 85 
4.2.3. Analisis Komponen Sistem Visual ............................................................. 87 
4.2.4. Analisis Maskot .......................................................................................... 88 
4.2.5. Analisis Graphic Standard Manual ............................................................ 89 
4.2.6. Analisis Media Stationary ........................................................................... 94 
4.2.7. Analisis Media Corporate ........................................................................... 97 
4.2.8. Analisis Printed Media ............................................................................... 97 
4.2.9. Analisis Display .......................................................................................... 99 
4.3.  Budgeting ....................................................................................................... 100 
BAB V PENUTUP ............................................................................................. 102 
5.1.  Kesimpulan .................................................................................................... 102 
5.2.  Saran .............................................................................................................. 103 






Gambar 2.1. Symmetrical balance, asymmetrical balance, dan radial balance ....10 
Gambar 2.2. Tree, nest, stairs structure……………………………………........ 13 
Gambar 2.3. Similarity, Proximity, Continuity, Closure, Common Fate, Continuing 
Line…………………………………………………………………………........16 
Gambar 2.4. Additive Color System ......................................................................24 
Gambar 2.5. Subtractive Color System .................................................................25 
Gambar 2.6. Subtraktif dengan CMYK.................................................................26 
Gambar 2.7. Kontras Value dan Kontras Hue .......................................................26 
Gambar 2.8. Single-column grid ...........................................................................31 
Gambar 2.9. Symmetrical two-column grid ..........................................................32 
Gambar 2.10. Two-column grid ............................................................................32 
Gambar 2.11. Five-column grid ............................................................................32 
Gambar 2.12 Asymmetrical grid berdasarkan column ..........................................33 
Gambar 2.13. Asymmetrical grid berdasarkan modul ...........................................33 
Gambar 2.14. Majoor P.A. Ouwens ......................................................................36 
Gambar 2.15. Logo Museum Zoologi Bogor .........................................................37 
Gambar 3.1. Wawancara pihak pengunjung ..........................................................42 
Gambar 3.2. Wawancara pihak museum ................................................................42 
Gambar 3.3. Papan nama Museum Zoologi Bogor ...............................................43 
Gambar 3.4. logo LIPI dan Museum Zoologi Bogor ............................................44 
xii 
 
Gambar 3.5. Kerangka hewan ...............................................................................44 
Gambar 3.6. Display Box ......................................................................................45 
Gambar 3.7. Perawatan objek pameran .................................................................45 
Gambar 3.8. Kepala gajah dan badak Jawa ...........................................................46 
Gambar 3.9. Display pameran ...............................................................................46 
Gambar 3.10. Kerangka paus biru .........................................................................46 
Gambar 3.11.  Jenis kelamin responden ................................................................48 
Gambar 3.12. Usia responden ...............................................................................48 
Gambar 3.13. Awareness responden .....................................................................49 
Gambar 3.14. Penampilan museum ......................................................................49 
Gambar 3.15. Tujuan responden ...........................................................................50 
Gambar 3.16. Pengunjung museum ......................................................................50 
Gambar 3.17. Kujungan museum ..........................................................................52 
Gambar 3.18. Poster Besar Natural History Museum ...........................................53 
Gambar 3.19. Poster Kecil Natural History Museum ...........................................53 
Gambar 3.20. Instagram post Natural History Museum .......................................53 
Gambar 3.21. Tote bag Naural History Museum ..................................................54 
Gambar 3.22. Logo V&A.......................................................................................55 
Gambar 3.23. Cover majalah V&A .......................................................................57 
Gambar 3.24. Merchandise V&A .........................................................................57 
Gambar 3.25. Poster V&A ....................................................................................57 
xiii 
 
Gambar 4.1 Mind map Museum Zoologi Bogor ...................................................61 
Gambar 4.2. Eksplorasi big idea ...........................................................................62 
Gambar 4.3. Typeface Eina ...................................................................................63 
Gambar 4.4. Typeface Lato....................................................................................63 
Gambar 4.5. Referensi logo ..................................................................................65 
Gambar 4.6. Alternatif logo 1 ...............................................................................65 
Gambar 4.7. Referensi gambar logo .....................................................................66 
Gambar 4.8. Alternatif logo 2 ...............................................................................66 
Gambar 4.9. Simplifikasi logo ..............................................................................67 
Gambar 4.10. Bentuk logo akhir ...........................................................................67 
Gambar 4.11. Alternatif warna logo .....................................................................68 
Gambar 4.12. Warna coklat logo ..........................................................................68 
Gambar 4.13 Logo hitam dan putih ......................................................................69 
Gambar 4.14. Height Measurement dan clear space ............................................69 
Gambar 4.15. Logo pada background ...................................................................70 
Gambar 4.16. Incorrect logo use ...........................................................................70 
Gambar 4.17. Referensi supergrafis ......................................................................71 
Gambar 4.18. Supergrafis .....................................................................................71 
Gambar 4.19. Referensi aset .................................................................................72 
Gambar 4.20. Aset tambahan ................................................................................72 
Gambar 4.21. Referensi sketsa maskot .................................................................73 
xiv 
 
Gambar 4.22. Sketsa maskot museum ..................................................................74 
Gambar 4.23. Maskot akhir ...................................................................................74 
Gambar 4.24. Variasi maskot ................................................................................75 
Gambar 4.25. Flatplan Graphic Standard Manual................................................76 
Gambar 4.26. two-symmetrical column grid, three-symmetrical column grid dan 
asymmetrical grid column......................................................................................76 
Gambar 4.27. Aplikasi two-symmetrical column grid ..........................................77 
Gambar 4.28. Aplikasi three-symmetrical column grid dan hasil aplikasi ...........77 
Gambar 4.29. Aplikasi asymmetrical column grid dan hasil aplikasi ...................77 
Gambar 4.30. Modular grid letterhead, folder, envelope, name card ..................79 
Gambar 4.31. Aplikasi modular grid letterhead dan hasil aplikasi ......................79 
Gambar 4.32. Aplikasi modular grid folder  dan hasil aplikasi ............................79 
Gambar 4.33. Aplikasi modular grid envelope dan hasil aplikasi ........................80 
Gambar 4.34. Aplikasi modular grid name card ..................................................80 
Gambar 4.35. Corporate item ................................................................................81 
Gambar 4.36.. Modular grid poster dan lamp post banner ....................................82 
Gambar 4.37. Aplikasi Modular grid poster dan hasil aplikasi ............................82 
Gambar 4.38. Aplikasi modular grid lamp post banner .......................................83 
Gambar 4.39. Papan nama objek pameran ............................................................84 
Gambar 4.40. Display maskot ...............................................................................84 
Gambar 4.41. Analisis logo ...................................................................................85 
xv 
 
Gambar 4.42. Contoh penerapan supergrafis ........................................................87 
Gambar 4.43. Contoh penerapan aset tambahan ...................................................87 
Gambar 4.44. Analisis maskot ..............................................................................88 
Gambar 4.45. Variasi maskot ................................................................................89 
Gambar 4.46. bagian 1 GSM .................................................................................91 
Gambar 4.47. Bagian 2 GSM ................................................................................91 
Gambar 4.48. Bagian 3 GSM ................................................................................92 
Gambar 4.49. Bagian 4 GSM ................................................................................92 
Gambar 4.50. Bagian 5 GSM ................................................................................93 
Gambar 4.51. Bagian 6 GSM ................................................................................93 
Gambar 4.52. Graphic Standard Manual .............................................................94 
Gambar 4.53. Konten Graphic Standard Manual .................................................94 
Gambar 4.54. Media stationary (folder, letterhead, dan envelope) ......................95 
Gambar 4.55. Name card ......................................................................................96 
Gambar 4.56. Corporate items ..............................................................................97 
Gambar 4.57. Poster  .............................................................................................97 
Gambar 4.58. Lamp post banner ...........................................................................98 
Gambar 4.59. Papan nama objek pameran ............................................................99 



































LAMPIRAN A: FORM BIMBINGAN ............................................................xix 
LAMPIRAN B: TRANSKRIP WAWANCARA DENGAN HASAN 
MAULANA, S.Pd., M.Ling. ...............................................................................xx 
LAMPIRAN C: WAWANCARA DENGAN EVIE FREIDA MAGDALENA 
L. ....................................................................................................................... xxiv
